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In the US where African Americans are a huge
audience for Cognac, Landy Cognac announced
this summer that it had formed a marketing
partnership with renowned hip hop superstar
Snoop Dogg. The rapper will team up with
distributors W.J. Deutsch Spirits LLC that will see
Landy Cognac as the drink of choice at Snoop
Dogg’s many after-parties. Snoop Dogg will

also appear at selected Landy sponsored events
and promotions.

The target demographic for Landy is the 21- to
34-year-old urban male and the brand is confident
that the partnership with Snoop Dogg is a crucial
element in the company’s future.

“The partnership between Landy and Snoop Dogg
creates the perfect platform to launch Landy’s
affordable luxury product,” says Stephen Lewin,
senior vice president, general manager at the pirits
division at WID. “Snoop Dogg epitomises
confidence, innovation and is known to be the life
of the party, making him the ideal choice to partner
with Landy Cognac — a brand that mirrors these
characteristics. Snoop leads the hip, fashionable
and smooth lifestyle that Landy Cognac represents,
and is sure to resonate with the strong urban
following that Landy is rapidly growing.”

Landy Cognac is recognised by the distinctive
greyhound image on its bottle and positions itself
as social, approachable, affordable luxury — “The
New Generation of Cognac”. It is considered a
“Rising star brand” and recently received 96 points
from the Beverage Testing Institute for its XO, as
well as a second consecutive “Double Gold Medal”
for its VSOP by the 2009 San Francisco World
Spirits Competition.
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LANDY GETS ON THE HIP-HOP WAGON



